
 

 

 
 
 

For each use of #FrankItForward on Twitter, starting July 22, 2020 
through September 7, 2020 at 11:59PM, Tyson Foods, Inc. will donate 

$1 per Tweet, up to $50,000 to help support out of work baseball 
stadium vendors in addition to its initial $100,000 commitment.  Tyson 

reserves the right to terminate this campaign early in the event the 
goal of generating 50,000 tweets is met before September 7, 2020. 

Tyson reserves the right to disqualify any Tweet in Tyson’s sole 
discretion if they are suspected of being generated by script, macro, 

robotic, programmed or any other automated means. 
 
 

Minimum donation: $100,000. Maximum Donation: $150,000.  
All funds contributed by Ball Park® brand will be distributed through 

Major League Baseball Charities. 
 

 No purchase necessary. 




